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~_Secret.
Mllllonalres




_ Secmet
Millionaires
Club &

VALUE COLA/

VALUE COLA’S JUST CHEAPER
. BECAUSE IT’S BORING/

IT MAY HAVE A LOWER PRICE
POINT, BUT A LOT OF PEOPLE
THINK IT 7TASTES THE SAME/

CAN WE CONTINUE
THE GREAT COLA
WAR AFTER THE
MEETING, BOYS?

IT’S NOT A WAR,
MR. BUFFETT,
IT’S A DEBATE/

WE’RE JUST AWA/TING
THE ARRIVAL OF ELENA
TO PROVIDE THE ANSWER.




IS SHE ouT
DOING SOME
MARKET
RESEARCH?

WELL, K/IND OF. WE ASKED
HER TO GO BUY SOME COLA.

WE’RE ATTEMPTING TO GUESS
WHICH ONE SHE’LL SHOW
UP WITH--THE INEXPENSIVE
GENER/C BRAND, OR THE

MOST WELL-KNOWN.

START THE
MEETING/
COLA GIRL
\ IS HERE/

THIS MEETING
OF THE SECRET
M/LLIONAIRES
CLUB IS NOW
CALLED TO
ORDER/




SO, WHAT DID

HAPPY COLA,
OF COURSE/

WHY DID YOU DECIDE ON
HAPPY COLA, ELENA?

OH, | DON’T
KNOW. | LIKE
HAPPY coLA/

WHY SHOULPD |
GET ANYTHING




BUT HAPPY COLA COSTS
ALMOST 7TW/CE AS MUCH
AS VALUE coLA/

HAPPY COLA MUST BE BETTER OR IT
WOLULDN’T COST SO MUCH MORE/

[

OKAY, LET’S
NOODLE
THAT ONE.

THERE ARE GOOD REASONS
THAT HAPPY COLA |S MORE
EXPENS/VE AND POPULAR.




ONE OF THE REASONS THAT HAFPFPY
COLA |S SO SUCCESSFUL IS THAT

y&-lc TRUS 7S IT.
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THE QUALITY |S CONSISTENT AND
YOou KNOW WHAT YOU’RE GETT/ING.

THE NATIONAL BRANDS SPEND 4 LOT
ON ADVERTISING TO MAKE THE PUBLIC
COMFORTABLE AND CONFIDENT

IN THEIR PRODUCT.

THEY ALSO PAY STORES
TO GET THEIR BRAND
DISPLAYED WHERE THE
CUSTOMER WILL SEE IT
AT THE SUPERMARKET.

ALL OF
THIS CREATES
“M/NDSHARE.”

/ SOUNDS LIKE
N~ SOME KIND OF
\ scr-F1 movier

MINDSHARE |S WHEN A PRODUCT IS
SO WELL KNOWN AND ESTABLISHED
THAT IT BECOMES THE F/RST BRAND
ANYONE 7AH/NKS ABOUT. IN SOME
CASES IT MAY BE THE ONLY BRAND/




YEP, HAPPY
COLA WAS
THE F/IRST
BRAND |
THOUGHT
ABouTt/

SO A GENERIC
PRODUCT CAN
NEVER HOPE
TO SELL AS
MUCH AS THE
BIG NAT/ONAL
BRAND..?

MAYBE NOT. BUT SINCE
THEY DON’T HAVE TO FPAY
AS MUCH FOR PROMOT/ON,
THEIR COS7S ARE LOWER.

THAT MEANS THEY
CAN CHARGE LESS
AND STILL MAKE
A PROFIT.

WELL, YOU CAN’T TASTE ADVERTISING
AND CELEBRITY ENDORSEMENTS.

7/ 1’D RATHER
SAVE THE
\_ MONEY/




/’'M HAPPY DRINKING HAPPY COLA/ ~
| JUST THINK IT TASTES BETTER/ SO WHICH

T — ONE IS

THAT’S UP TO EACH
CONSUMER TO DECIDE _
FOR THEMSELVES. WELL, / ALWAYS
GO WITH VALUE!

HEY! AREN'T THOSE
EXPENS/IVE SNEAKERS
ENDORSED BY A CERTAIN
BIG BASKETBALL STAR?




| THOUGHT You
ALWAYS GO WITH
VALUE, RADLEY/

REMEMBER: PR/CE IS ON THE
PRICE TAG. VALUE 1S IN THE
EYE OF THE BEHOLDER/

WELL, COLA 1S COLA.
WITH SNEAKERS,
/ GO WITH cooL/
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WORDS FRCM WARREN

Hey kids, Warren BuFFett here!
A business will create a brand by associating
their product with a “good experience.”

When a good experience is reinforced through
advertising, a branded product can gain

a share of the consumers' "emotional mind®--
meaning people will go out ofF their way to buy
a product because it gives them a good Feeling.
Your image is also like a brand that needs to
be developed over time. You want to always
make sure you have a good reputation.
So remember: Be diFFerent and
unmatchable, and know that the best
thing you can do to improve your image is
to make someone Feel good about themselves.






