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| NOW DECLARE I!!

THIS MEETING

OF THE SECRET
M/LLIONAIRES
cLus--

| WISH |
WAS BALD/

| GOT THE WORST
HAIRCUT OF MY
LIFE AT STELLA'S
STELLAR STYLES/




LET’S SEE, ELENA.
IT CAN’T BE AS BAD
AS YOU THINK/

«.THEN IT /S
AS BAD AS
YOU THINK.




| TOLD STELLA | JUST
WANTED IT 7TR/MMED, BUT
-\ SHE WOULDN'T LISTEN!

AND HOW’S HER
BUS/INESS DOING?

AS A MATTER OF FAC7, MR. BUFFETT,
SHE’S LOST SO MANY CUSTOMERS
THAT SHE’S GOING OUT OF BUSINESS.

A BUSINESS PROBLEM? THIS
APPEARS TO BE A JOB FOR THE
SECRET M/LLIONAIRES CcLUB/




I ka4

INDEED. IF A BUS/INESS
ISN’T RECEFPT/VE TO THE
REQUISITES OF THE CLIENTELE,
IT MIGHT PRECIPITATE D/SASTER/

AND IF YOU DON’T L/ISTEN
TO YOUR CUSTOMERS, IT MIGHT
BE BAD FOR BUS/INESS, TOO/

IT’S /IMPORTANT, NOT ONLY FOR
SMALL BUSINESSES, BUT FOR LARGE
CORPORATIONS, TO L/STEN TO WHAT
THEIR CUSTOMERS WANT AND NEED.




FOR EXAMPLE, AMER/CAN AUTOMOB/LE MANUFACTURERS DIDN’T
RESPOND TO THEIR CUSTOMERS’ DESIRE FOR SMALLER,
FUEL EFFICIENT CARS, AND LOST BUSINESS
TO THEIR FORE/GN COMPETITORS.

RIGHT. SO SMART BUSINESSES DO
RESEARCH TO UNDERSTAND THEIR
CUSTOMERS--LIKE USING SMALL,

~ « | |RrepresenTATIVE GROUPS OF PEOPLE,
7 AGRM T\ | | CALLED FOCUS GROUPS, TO LEARN
PORTEND... WHAT THEIR CUSTOMERS WANT.

WHEN AMERICAN CAR
MAKERS L/STENED TO
THEIR CUSTOMERS AND

INCLUDED 4#YBR/DS AND

SMALLER CARS IN THEIR

PRODUCT MIX, THEY SAW

SALES /INCREASE.




/1T’S ALL ABOUT
LISTENING TO
WHAT THE
CUSTOMER
NEEDS! /o=

DAYS LATER...

" YOUR HAIR
LOOKS LOVELY
TODAY, ELENA.

A VERITABLE
TONSORIAL
\ MASTERPIECE. /

THANKS/ STELLA F/INALLY LEARNED
TO L/STEN, AND GAVE ME THE STYLE
THAT | ASKED FOR/




«.WHY ARE YOU WEARING
THAT RATTY OLD HAT..?

JONES/ WHAT
HAPPENED TO You?

A NOT TO MENTION THE WORST

[ TonsomiaL | HAIRCUT \'NE EVER SEEN.
\ TRAVESTY! )

=




| GUESS THE GUY WHO CUT MY HAIR
COULD USE A LESSON IN LISTENING.

REMEMBER--TAKE CARE OF YOUR
CUSTOMER AND YOUR CUSTOMER
WILL TAKE CARE OF

NEXT TIME
I’'M GOING TO
STELLA'S/

WORDS

Hey Kkids, Warren BuffFett here!
A successfFul business does a terriFic job ofF
communicating with customers. The best way
For managers ofF a business to communicate is
to ask questions., and to always listen. This
way, a business can take care of their
customer, and the customer will take care ofF
them. Good communication allows businesses
and individuals to develop and to keep
growing. You can develop good communication
habits in liFe by questioning and listening--
you should ask “why* and “why not?"
So remember: Good communication is
important. Learn to question and listen,
and know that there is no such thing as
a bad question or a dumb question.
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